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ABSTRACT

The family owned businesses are considered as common, popular business type that
makes a significant contribution to the wealth of a nation in all over the world also, are
important in internationalization of economies. There are ample research based
evidences that the performances of the family owned businesses are better than that of
non-family owned business. The inherent characteristics of family owned businesses
may determine the higher performances. Therefore, the proposed research attempts to
investigate the determinants of the performances of family owned business in Sri
Lankan Context. Data were collected directly form owner managers of family owned
businesses in Western Province, Sri Lanka. The findings of the study help to identify
the Entrepreneurial characteristics and family owned business performances, and
provide insight to lead such businesses to success. The study focuses on three
entrepreneurial characteristics: planning, achievement and power competency. The
findings establish a significant impact of planning competency of entrepreneurs on
family owned business performances. On the basis of these findings, managerial
implications of this study and future research direction were highlighted.

Keywords: Fomily owned business; Entrepreneurship; Plonning ¢ompetendy;
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1. Introduction

In most ¢ountries of the world, the role of Fomily Owned Businesses has remouned
noteworthy throughout the 20th ¢entury. The importonce of the Fomily Businesses
also seems to have been inéreasing over time. The fomily owned businesses ore
¢onsidered os common, populor business type that mokes asignifi¢ont ¢ontribution to
the wealth of aunation 1n oll over the world with aproportion of 80-95% of businesses
ond 1nterestingly their performonées ore better ¢ompared to non-fomily owned
businesses (Nordqvist & Melin, 2010; Abdellatif et al., 2010; Alpay et al., 2008). The
¢onnection between entrepreneurship ond fomily business 1s widely unre¢ognized.
Fomilies ore vitol ond supportive environments for entrepreneuriol behavior.
Entrepreneurship reseorch haos revealed that fomily support ond the presence of self-
employed parents ore mmportont influences m venture mitiotion ond business
ownership (Shapero ond Sokol, 1982; Cooper, 1986). Entrepreneurship 1s the stort ond
heart of most fomily businesses and the phenomenon of an entrepreneuriol fomily
fosters, subsidizes who engoge 1 entrepreneurship. In foct, the fomily business 1s
quite simply the “wider-lens” view of entrepreneurship os the nitiol business efforts
of one or more fomily members grow ond ¢hange over time. In the present literature, 1t
1s seen that there 1s lock of empiriCol resear¢h on the relotionship between
entrepreneuriol Choroacteristics ond the business performonée of fomily owned
business 1n Sr1 Lonko. Given the lack of academié research obout this topi€, the
objec¢tive of this study 1s to examine the entrepreneuriol ¢horocteristics ond the
business performonce of fomily owned business.

Further, a¢¢ording to the Kuznetsov, M¢Donold ond Kuznetsova (2000) although a
sucCesstul entrepreneur should possess oll of these ¢ompetencies, their relative
importonce vories a¢cording to the environment n which the business operates. The
findings ond theories related to entrepreneuriol chorocteristiés are from Western
¢ontext, reflecting such individualist ¢ultural contexts ond thus, the findings of su¢h
studies ¢onnot be generalized to nations like Sr1 Lonka with diverse ¢ultures. Notobly,
studies on entrepreneurial Choracteristics hove been for less focused on Asion Contexts
where Colle¢tivist ¢ulture 1s more prevolent. Therefore the resear¢h problem whi¢h
focused here 1s “What extent entrepreneuriol Choracteristiés influence the
performonée of fomily owned business in Sr1 Lonkon ¢ontextA” Thus, this study
explores whether the entrepreneuriol ¢harocteristics of fomily owned businesses
determine the higher performonces in su¢h ¢ontext.
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2. Significance of the Study

Performonce of the business depends on various foctors such as the competencies of
the entrepreneurs, values, expectations, ond monogement proctices. Even though oll
these factors Contribute to the performonde of the business, present study ¢onsiders the
entrepreneuriol competencies os the key foctor in determining the performonée of
fomily owned business. Even though other fo¢tors may determine the performonc¢e of
the business 1n different ongle, the entrepreneurial competencies are the only factors
which ¢oordinate other factors towards the performonée of the fomily owned business.
Skills ond ¢competencies have token much concern of researchers ot post ond present in
view of success of entrepreneurs. Ac¢cording to Kuznetsov, MéDonald ond
Kuznetsova (2000) entrepreneuriol competencies and their interaction with strotegy
ond 1ndustry stru¢ture have be¢ome inéreosingly looked upon os prinéipal foctors
determining the su¢¢ess of new ventures. Thus, the finding of the present study helps
the entrepreneurs / owner monogers to understond how their entrepreneurial
¢ompetencies determine the performance of the family owned business. The business
performancée 1s ¢ru¢ial 1n the determining the survival of the business. The present
study ¢on be ¢onsidered as on ottempt to open doors to evoluate entrepreneuriol
¢harocteristiés to achieve the business success.

3. Theoretical Background and Hypotheses
3.1 Family owned business

Although mony smoall ond mi¢ro businesses are fomily owned ond operoted, there 1s
evidence that fomily firms ore also fost growth firms ond very lorge su¢éessful firms.
Broodly, fomily business has been defined os a business that 1s owned ond monoged
(1.e. ¢ontrolled) by one or more fomily members (Hondler, 1989; Hollonder & Elmon,
1988). A more detaled definition 1s provided by Davis ond Togiurt (1982). They
define fomily firms os
members influence the dire¢tion of the business through the exercise of kinship ties,
monogement roles, or ownership rights.” Moreover, Gallo (1994) hos asserted that

fomily businesses ore essentiolly the same 1 every ¢ountry in the world relative to

---- orgonizotions where two or more extended fomily

their problems, 1ssues, ond interests.

3.2 Entrepreneurial competencies

The unique ¢horacteristics of entrepreneurs were o¢¢asionally the topi¢ of research 1in
the so¢ial s¢iences field. Entrepreneur ¢harocteristi€s are unique ond different from
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non entrepreneurs (M¢EClellond, 1961; Brockhous, 1980; S¢here 1982; Low &
MaéMillon, 1988). An extensive research ¢onducted worldwide by the monogement
system mternationol (MSI) team hos pointed out ten key personal entrepreneuriol
¢harocteristiés thot separate suééessful from unsuééessful businesses. These
¢haracteristics are divided into three mojor Cotegories: achievement competencies,
plonning ¢ompetencies, power competencies. These competencies have been dealt
with mony researchers under vorious ¢ontexts. Also, reseorc¢hers have noted the
necessity of these Competencies for business sucéess. A competency Con be
¢onsidered os akind of higher level ¢haraéteristi¢, enCompassing different personality
trouts, skills ond knowledge, whi¢h are n turn influenced by the entrepreneur’s
experience, trouning, education, fomily background ond other demogrophi¢ variobles
(Bird, 1995). The ¢haradéteristi¢s of entrepreneurs have been studied from a variety of
perspecétives ond by o variety of needs 1.e., Need for A¢hievement; Need for Power;
Need for Affiliotion (M¢Clelland, 1961). This study focuses on three ¢ompetencies
(a¢hievement, plonning ond power) that ore required for the fomily owned business
success.

A ¢ompetency ¢on be ¢onsidered os kind of higher level ¢horacteristic, en¢ompaossing
different personality trouts, skills ond knowledge, whi¢h are 1n turn influenéed by the
entrepreneur’s experience, trouning, education, fomily bockground ond other
demogrophi¢ variobles (Birs, 1995).

A ¢ritiéal review of literature on competencies done by Mon, Lou ond Chon (2002)
1dentifies six entrepreneuriol ¢ompetency oreos from a process perspective. This
nc¢ludes opportunity competencies, relationship ¢ompetencies, conceptual
¢ompetencies, orgonizing ¢ompetencies, strategic competencies ond commitment
¢ompetencies.

Overoll, previous researc¢h provides severol 1deas on the set of competencies needed
for smoll business su¢éess. The findings were similor 1n some Cases ond the
¢ompetencies were nomed differently ond which overlops in mony ¢ases. Some of
them (Hornoday ond Aboud, 1971; Durond, 1974; Kuznetsov, M¢Donold ond
Kuznetsova, 2000) have token the personal ¢Characteristics as the core cCompetencies
ond others (Mon ond Lou, 2000; Mon, Lou ond Chon, 2002; Hu¢k ond M¢Ewen, 1991;
Goskill, Von Auken ond Monning, 1993) have token a different stond 1n 1dentifying
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¢ompetencies with funcétionol bases of business operations. As Kuznetsov, Mé¢Donold
ond Kuznetsova (2000) suggests, although a su¢c¢essful entrepreneur should possess
all of these competencies, their relotive importonée vories oécording to the
environment 1n which the business operotes.

3.3 Achievement competencies

Individuals with high need for o¢hievement ore dominoted by a.desire to influenc¢e ond
¢ontrol the ¢ontext in which they operate sinée they seems to be ambitious, hord
working, competitive, keen to improve their soc¢ial stonding, ond they place high volue
on oc¢hievements (Mc¢Clellond, 1961, Papodokis, 2006). Previous studies on
entrepreneuriol aspects pointed out thot a significont psy¢hologic¢al explonation of
entrepreneuriol acts 1s the need for achievement (Shoapero & Sokol, 1982; Bro¢khaus,
1980). Researchers found empiri¢al support that the entrepreneurs ore mitiolly driven
by ‘push’ factors ond have the achievement motivation. From his/her prospective, the
moin ¢harocteristic of the business initiotors 1s the higher need for achievement
des¢ribed as a preference for ¢hollenge, acceptonée of personal responsibility for
out¢omes ond mnovativeness (Ivonova& Gibcéus, 2003).

3.4 Planning competencies

Durond (1974), through his reseor¢h with o proctical orientotion, found thot on
entrepreneur must have the necessory skills to transform his desires ond hopes nto
overt actions. Mony researchers; Timmons, 1979; Gaskill et al., 1993; Monk, 2000)
¢onfirms thot poor monogement wos often a reason for foulure of enterprises, ond
suggests that business plonning 1s importont for business suc¢cess.

3.5 Power competencies

Power ¢ompetencies of an entrepreneur ¢onsists persuosion ond networking, Self
¢onfidence ond ¢orrecting foctors (responsiveness to ¢riticism ond suggestions, obility
to learn from mistokes). The need for power 1s essential to hove control over others, to
influence their behavior. Mon ond Lou (2000) 1dentified ¢ompetency areas such os
opportunity ¢ompetencies, relationship ¢ompetencies, ¢onceptuol ¢ompetencies,
orgonizing ¢ompetencies, strategi¢ competencies, commitment competencies, ond
supporting cCompetencies. A ¢ritical review of literature on competenéies done by Mon
et ol. (2002) 1dentified six entrepreneurial ¢ompetenéy oreos from o process
perspec¢tive.  They are: opportunity Competencies, relationship ¢ompetencies,
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¢onceptuol ¢ompetencies, orgonizing competencies, strategic competencies ond
¢ommitment competencies.

3.6 Entrepreneurial characteristics and family owned business performance

Broodly, fomily business has been defined as a business that 1s owned ond monoged
(1.e. ¢ontrolled) by one or more fomily members (Hondler, 1989; Hollonder & Elmon,
1988). Ibrohim ond Goodwin (1986) stated that “sucéess n business 1s defined 1n
terms of rate of return on soles ond oge of longevity of the firm”. Cubaet al. (1983) and
Khon ond Ro¢ha (1982) also found thot sales, profit ond longevity were importont to
business success.

Small business success, indeed all business success 1s predominontly measured 1n
erther inéreoses 1n turnover, or revenue or mdéreose 1n number of people employed
(Borkhom et ol. 1996; Bruderl & Preisendorfer, 1998; Gibb & Davies, 1990; Holmes
& Zimmer, 1994; Ibrohim & Goodwin, 1986; Kalleberg & Lei¢ht, 1991). Mony
previous studies (Bamberger, 1983; Porter, 1985; Covin and Slevin, 1989; Kotey and
Meredith 1997; Kuznetsov et ol., 2000) found relationship between entrepreneuriol
¢harocteristiés ond business performonde. In the literoture review, it 1s noti¢ed that the
¢harocteristiés of entrepreneurs fluenée the family owned business performonce.
Acc¢ordingly, the following hypotheses are developed for the purpose of this study.

H,: There is a positive relationship between planning competencies and family
owned business performance.

H,: Planing competency tends to have higher impact than achievement competency
and power competency on family owned business performance.

H,: Family owned businesses headed by entrepreneurs having higher planning
competency tend to have higher business performance than those entrepreneurs
do not have higher planning competency.

H,: Family owned businesses headed by male entrepreneurs who possess higher
planning competency tend to have higher business performance than female
entrepreneurs.

H,: Family owned businesses headed by entrepreneurs having more experience tend

to have higher business performance than those who having less experience.
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4. Methodology
4.1 Conceptual model

Proposed ¢onceptual model of the study, in¢luding the dependent ond independent
variobles 1s deséribed 1n the Figure 1. It in¢ludes three independent voriobles
(a¢hievement, plonning ond power ¢ompetendy). The dependent varioble 1s the
performonce of family owned business.

Independent variables Dependent variable
Achievement competency
f . . ) f Fomily Owned Business
Plonning ¢ompetency >
L ) Performonce

Power ¢competenCy

\. J

Figure 1: Conceptual Model

4.2 Source of data and sample procedure

Doatawere gathered through a questionnoure distributed among the owner/monoger of
fomily owned Businesses Western Provincée of Sr1 Lonka. The level of ¢competition
ond potential morket opportunity are high ¢ompare to other provinces. Thus,
researchers fo¢used mounly on western province to ¢ollect the dota to Copture the
potential competencies of entrepreneurs. A rondomly seleé¢ted sample of 75 owner
monogers of fomily owned business were ¢onsidered for the dota ¢olle¢tion. Finolly,
50 completed questionnaares were used 1n dotoonalysis.

4.3 Measures and questionnaire

The questionnoure divided mto 3 ports. The Port A fo¢used on demogrophi¢ ond
orgonizotionol ¢horacteristiés. Part B ond C Consist series of questions to eliéit
mformation obout the entrepreneurial Choroaéteristics ond business performonce
respectively, using 5 point likert s¢ole ronging from strongly agree to strongly
disogree.

4.4 Entrepreneurial competencies scale

Entrepreneuriol ¢ompetencies scole Consists three mojor ports; oachievement
¢ompetency, plonning competency, ond power competency. These competencies were
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meosured using o five point likert s€ole ronging from 1(Strongly disogree) to
S(strongly ogree). Ac¢hievement ¢ompetency scole includes 25 items to meosure
entrepreneurs’ achievement competency. The somple items were “you search for new
aspects to do”, “you toke repeated ottempts to gather appropriote persons to achieve
your goal”. The achievement cCompetency hos ahigh level reliobility with Cronbach’s
Alpha 0.76. Plonning ¢ompetency s¢ale méludes 15 items to meosure entrepreneurs’
plonning competency. The somple 1items were “You like to think and plon about the
future”, “you search for lot of information before storting o new work”. Plonning
¢ompetency hos o high level reliobility with Cronboch’s Alpha 0.80. Power
¢ompetency scale in¢ludes 15 items to measure entrepreneuriol plonning competency.
The sample 1items were; “you get others to work for your recommendations”, “you
have the ¢onfiden¢e of winning, whatever task”. Power competency has o high level

reliobility with Cronbach’s Alpha0.74

4.5 Business performance scale

Entrepreneurs were osked serious of questions regording their business performoncée
by using five point Likert s€ale ronging from 1(Strongly disogree) to 5(strongly
agree). Six items were inc¢luded to meosure the business performonée. Somple 1tems
“Number of employees or personal inéreosed”, “amount 1n turnover increased”,
“profit 1n business inc¢reased”. Business performoncée hos ahigh level reliobility with
Cronboac¢h’s Alpha0.92.

4.6  Data analysis

Dota onolysis ¢orried out 1 two steps. The first step presents the background
iformotion of the researéh somple, ond the second step tests the relationships
¢onceptualized in the study. Datoonalyzed with ¢orrelation, ond multiple regressions
to find out the relationship between the entrepreneuriol, demogrophi¢ ¢harocteristiés
ond business performonce of fomily owned Business.
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5. Results

Table 1: Correlation between Business Performance and Planning Competency

Business Plonning Competency
Performonce

Business performonce 1.0000

Plonning ¢ompetency 0.5334 1.0000
0.0001

The onalysis reveals thoat there 1s o positive relationship between plonning
¢ompetencies ond fomily owned business performonce (r=.53, p<0001). Hypothesis 1
posits that plonning ¢ompetencies of the entrepreneurs inéreose the fomily owned
business performonce. As predicted, the coeffic¢ient for thot interoction 1s positive ond
signifi¢ont, supporting hypothesis 1. The mognitude of the hypothesized effects 1s
¢onsiderable.

Hypothesis 2 posits thot plonning ¢ompetency tends to have higher impoct thon
achievement ¢ompetenéy ond power competendy on fomily owned business
performonce. Therefore, the model 1 ¢onsidered achievement, plonning ond power
¢ompetency os independent variobles. As depiéted in the model 1 1n Toble 2, the results
indicote that plonning competency hos higher impoct thon achievement ond power
¢ompetency. The Coeffi¢ient of determination of model 1 indi€ates that above 30
percent of the variation of business performonces ¢on be exploaned by the independent
voriobles.

The model 2 1n the Toble 2 developed for the hypothesis 3. It posits that entrepreneurs
of family owned businesses having higher plonning competency tend to hove higher
business performonce thon those entrepreneurs do not have higher plonning
¢ompetency. The results indi¢ate that higher plonning competency effect on business
performonces of faomily owned businesses (f=0.77, p<0.01). In this model, 20 peréent
of the variation of business performonée ¢on be explouned by higher plonning
¢ompetency.
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Table 2: Coefficients from OLS Regression of Business Performance on Selected

Independent Variables
Model 1 Model 2 Model 3 Model 4
Achievement -0.23
(0.36)
Plonning 0.77%**
(0.25)
Power 0.31
(0.29)
Higher Plonning 0.77%%* 0.08
(0.22) (0.47)
Mole 1.20%**
(0.28)
Higher Plonning 1 X male 1 0.24
(0.52)
Higher Experiencel 0.06
(0.25)
Constont -0.41 233k 1.67*** 2.80%**
(0.91) (0.17) (0.21) (0.14)
R-squoared 030 0.20 1 0.51 .00
Adjusted R-squored 0.26 0.19 0.48 -0.02
N 50 50 50 50

*p<0.1, ** p<0.05, *** p<0.01

The model 3 1n the Table 2 1s developed for the hypothesis 4. It wos hypothesised thot
fomily owned businesses headed by mole entrepreneurs who possess higher plonning
¢ompetency tend to have higher business performoncée thon female entrepreneurs. The
results do not provide suffi¢ient evidences thot fomily owned businesses headed by
moale entrepreneurs who possess higher plonning ¢ompetency tend to have higher
business performoncée thon femole entrepreneurs (B= 0.24, p>0.1). The ¢oeffi¢ient of
determinonts of model 3 indicates 51% of the variation 1s determined by the
independent voriobles.

The hypothesis 5 posits that the fomily owned businesses hoving more experience tend
to have higher business performoncée thon those who having less experience. The
model 4 1n the Toble 2 developed for the hypothesis 5. The results of the regression
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onolysis indi¢oted that there 1s positive ond weok impact on business performonce by
number of years of experience. Therefore, the mognitude of the hypothesized effect 1s
notnoteworthy.

Table 3: Coefficients from OLS Regression of Business performance on Selected
Independent Variables

Model 1 Model 2 Model 3
Plonning 0.79%** 0.69%#** 0.80%**

(0.18) (0.22) (0.25)
Power 0.21

(0.24)
Achievement -0.02
(0.30)

Constont -0.22 -0.62 -0.18

(0.70) (0.84) (0.88)
R-squared 0.28 0.30 0.28
Adjusted R-squared 0.27 0.27 0.25
N 50 50 50

* p<0.1, ** p<0.05, *** p<0.01

The Table 3 in¢ludes further onolysis on the three ¢competencies ¢onsidered in the
¢onceptual model. The model 1 1 the Toble 3 ¢onsiders the impoact of plonning
¢ompetency on business performonce of fomily owned businesses. The model 2 in
Toble 3 ¢onsidered the impoct of both plonning ond power competenéy on business
performonée. And, the model 3 considers the mmpoct of both plonning ond
achievement ¢ompetency on business performonée. The three models ndicates
signifi¢ont results (p<<0.01). It 1s noticed thot the ¢oefficient of determination of model
1 1s (R2=0.28) 28 percent. Therefore, 28 percent of the varionce 1n the performance 1s
explouned by the plonning ¢ompetency. Once the power competency 1s added to the
model 2, 1t indicates higher ¢oeffic¢ient of determinotion (R2 =.30) ond 1t indicotes that
there 1s on 1impact of power competency towords business performonées. However,
after adding ochievement ¢ompetency to the model 3, there 1s no ony ¢honge 1n
¢oeffi¢ient of determinont.
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6. Discussion

The findings of this resear¢h Consistent with previous studies (Gortner, 1985;
Sondberg & Hofer, 1987; Kotey & Meredith, 1997) thot entrepreneuriol
¢harocteristics typicolly produce the relotionship with business performonce.
Empirical findings of this study do not strongly support the theoretical perspective,
ond 1ndi¢ate mixed-results thot there 1s relationship between entrepreneuriol
¢haradteristics ond business performonées. When the independent variobles ore
¢oncern, the empirical findings estoblish o relotionship between the plonning
¢ompetency ond business performonces. The onalysis show thot o signifiCont
relationship between plonning competency and business performonces. It supports the
present theoretiCal background. Even though, the power competency hos some effect
towards the business performance, achievement competency does not. And also, 1t 1s
¢lear that the plonning competency has higher impact on business performonces thon
power ond oc¢hievement competenCy. Therefore, the study mokes signifi¢ont
¢ontribution to the present literoture that plonning competency 1s salient i fomily
owned business performonce, also 1t 1s importont thon power ond achievement
¢ompetency.

Since the plonning ¢competency 1s having the significant impoct on the performonces
of fomily owned businesses, 1t 1s vital to investigate whether hoving higher plonning
¢ompetency hos greoter impoct on business performonces thon not having the some.
Those entrepreneurs hoving higher plonning competency hos greater impoct towaords
the higher performonce. Present theories olso ¢onfirm these empirical findings.
Therefore, entrepreneurs of fomily businesses need to have higher plonning
¢ompetency for higher business performonces.

Foamily owned businesses are run by both femoles ond males. Sincée 1t hos olready been
seen that the plonning competency 1s ¢rucial in fomily owned business performonce, 1t
1s vital to broaden the study to the gender. As literature suggests, there ore empiricol
evidences that the gender hos higher impact on business performonce. Particulorly
male entrepreneurs have higher ond significont 1impact towords the business
performonce. We do not have suffi¢ient evidences to say fomily owned businesses
headed by moale entrepreneurs who possess higher plonning competency have higher
business performonce than femole entrepreneurs. Thus, this study provides anotoble
¢ontribution thot effe¢t of plonning competency on business performonces of fomily
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owned businesses does not vory among gender. Finally, the resear¢h ottempted to
estoblish arelationship between experiences of fomily owned businesses ond business
performonces. However, there ore no suffi¢ient evidences to say thot su¢h relationship
exists 1n fomily owned businesses.

7. Implication And Conclusion

There are ample research bosed evidences that entrepreneurial ¢harocteristi¢s hod
greoter influence on business performonces, ond fomily owned businesses has higher
business performonces thon non-fomily owned businesses. The study begins with the
question that whot entrepreneuriol ¢horacteristi¢s ¢ontribute to the fomily owned
business su¢éess. The study ¢onsidered three entrepreneuriol competencies: plonning,
achievement ond power ¢ompetencies. A sample of 50 family business owners was
selected on random basis 1 Colombo district Western Province of Sr1 Lonka for the
study.

The study found that plonning competency hos higher ond significont effe¢t on fomily
business performonces. The power competency has greater impoct towards the fomily
business performonces thon a¢hievement competency. Further, the study ¢onéluded
that fomily owned businesses hoving higher plonning ¢ompetency have higher
business performonce thon those entrepreneurs who do not have higher plonning
¢ompetency. However, effect of plonning competency on business performonces of
fomily owned businesses does not vory among gender. Also, experienc¢e of fomily
owned businesses hos no effect on performonce of fomily owned businesses. As a
whole, this study emphosizes the importonée of plonning ¢ompetenéy with ocum of
reac¢hing higher performonces of fomily owned businesses. The fomily owned
businesses therefore, concentrate heavily on plonning ¢ompetency. Finally, 1n this
reseorch we found that plonning ¢ompetenéy impacts on fomily owned business
performonces. However, there may be other determinonts thot contribute to the higher
performonée of family owned businesses thon non-fomily owned businesses.
Therefore, there 1s a great potential for researches to mnvestigote those determinaonts.
Further, this study mounly fo¢used 1n the Western Province in Sr1 Lonko. To get more
generolizoble findings 1 Sr1 Lonkon ¢ontext, where, Sr1 Lonkons ore soud to be
¢olle¢tivists, datashould be ¢ollected Considering other provinces.
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